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“CenterWatch has provided us with
invaluable information to understand our
site relationships. It has opened our eyes
as to what is important to our sites and
gives us an opportunity to address issues
we were not aware of.”

—Amgen



CenterWatch provides a wide range of
quantitative and qualitative market

intelligence services focusing on all aspects
of the clinical trials industry. From outsourcing,
globalization, and electronic data capture (EDC)
to patient enrollment and physicians’ needs,
our experienced market research team can
help you get the mission-critical information
and detailed market analysis your organization
needs to make more effective business
decisions. Our services are completely
customizable to meet your company’s
budget, level of analysis, and deadlines.



Customizable market intelligence
services include:

• Vendor and outsourcing
surveys evaluating best
practices among sponsor
companies

• Examination of the
benefits and challenges
of conducting trials in
emerging markets

• Focused research on
attitudes, usage, and
perceptions of EDC
among sponsors,
CROS, and sites
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